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Awareness, Advocacy 
& Research
Supporting those affected by sudden unexpected or 
unexplained death in childhood

The SUDC Foundation is the only organization worldwide whose purpose is to promote awareness, advocate 
for research, and support those affected by SUDC. These characteristics should be represented consistently 
through a visual brand identity that is warm, trustworthy and informed.
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On White
Our main logo should be 
used with our primary 
brand colors on a white 
background. The SUDC 
Blue should always be 
used for “SUDC” while 
“FOUNDATION” should 
be SUDC Yellow.

Knocked Out
When the primary logo is 
used on a dark or bold color, 
it should be completely 
knocked out using a solid 
white.
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Single Color
When the primary logo 
needs to use only a single 
color, it should be completely 
knocked out using SUDC 
Blue.
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Ambassador
Our Ambassador logo should 
be used in full color on a white 
background. This logo should not 
be used in place of our main logo. 
It should only be used when 
referring to an SUDC Foundation 
Ambassador or the Ambassador 
Program.
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Primary Colors
Our color palette is bold and impactful. 
The primary colors are minimal and 
sophisticated and should be used with a 
fair amount of white space.
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Printing Notes
Pantone colors should be used 
whenever possible to maintain a 
consistent brand color system on 
all materials.

SUDC Blue
C=100 M=56 Y=0 K=0
R=0 G=107 B=182 
PANTONE 2175 C
HEX: #006BB6

SUDC Yellow
C=0 M=33 Y=89 K=0
R=252 G=179 B=54 
PANTONE 1235  C
HEX: #FCB336

SUDC Grey
C=0 M=0 Y=0 K=17
R=216 G=217 B=218 
PANTONE 427 C
HEX: #D8D9DA
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Secondary Colors
This family of swatches can be used to 
pair with our Primary Brand Colors to 
create contrast and a rich color system.

C=70 M=15 Y=0 K=0
R=39 G=170 B=225 
PANTONE 298 C
HEX: #27AAE1

C=4 M=18 Y=55 K=0
R=244 G=207 B=133 
PANTONE 2005 C
HEX: #F4CF85

C=8 M=6 Y=5 K=0
R=231 G=231 B=233 
PANTONE Cool Gray 1 C
HEX: #E7E7E9

C=100 M=80 Y=39 K=31
R=15 G=55 B=90 
PANTONE 2955 C
HEX: #0F375A

C=0 M=56 Y=99 K=0
R=246 G=137 B=33 
PANTONE 1495 C
HEX: #F68921

C=51 M=43 Y=42 K=7
R=130 G=129 B=130 
PANTONE Cool Gray 8 C
HEX: #828182

C=70 M=11 Y=100 K=1
R=88 G=166 B=69 
PANTONE 148-6 C
HEX: #58A645

C=52 M=78 Y=0 K=0
R=139 G=86 B=163 
PANTONE 258 CP
HEX: #8B56A3

Complementary 
Colors
This family of swatches can be used to 
pair with our Primary and Secondary 
Brand Colors to create even more 
contrast in designs that appear to be 
overusing the greys and blues.
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Our Fonts
We use three versions of Nunito 
Sans. Nunito Sans Black is specifically 
designed for headline copy.

Nunito Sans SemiBold was designed for 
sub-headline content.

Nunito Sans Regular was specifically 
designed for long form body copy. It 
should be used on content that needs 
time to be consumed. 
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Headline
Subhead
Long paragraphs will always read much better when using Nunito Sans Regular. It should be 
considered the default body copy used for any and all materials with extended information.

Nunito Sans Black

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz

1234567890
!@#$%^&*()

Nunito Sans SemiBold

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz

1234567890
!@#$%^&*()

Nunito Sans Regular

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz

1234567890
!@#$%^&*()
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